 MBA CURRICULUM (English Medium)

Duration

The duration of the programme is Two Academic Years consisting of Four Semesters.

Number of Courses

The total number of courses for the programme is 32 and that includes 22 core courses and 10 elective courses.

Ist Year: All participants in the first year of the Programme have to take all the core courses offered as listed in the Programme Structure table.

IInd Year: The elective courses are scheduled during the III and IV Semesters of MBA programme besides three core courses in each Semester and a Summer Project Report in the III Semester. The offer of elective courses across the III and IV Semesters is also given in the Programme Structure table.

Elective Courses

The elective courses offered during the third and fourth Semesters are listed under respective Areas. The final decision on the specific set of courses to be offered in each Semester rests with the Institute based upon the availability of faculty and the number of students opts for electives. The minimum number of students required for offering an elective course is 10 under normal circumstances. During the second year, the students will also have an opportunity to audit some courses in addition to the elective courses.
Specializations

In the second year, the students are required to choose five electives in each of the III and IV Semesters. They may choose three electives in one functional area and remaining two from another area in each semester in the II year to have dual specialization. However, the students have the choice of selecting a total of 10 electives in the second year in the form of either 6 + 4 or 7 + 3 or 8 + 2 in the major area and minor area of their specialization.

Choice Based Credit System (CBCS)

Each student should take 90 credits to complete the programme. Students may earn more credits than the required minimum by taking extra elective / interdisciplinary course.
PROGRAMME STRUCTURE
	Semester I
	Semester II

	Managerial Economics                            
	Business Law                                     

	Management Concepts                            
	Financial Management           

	Business Environment                            
	Business Research Methods              

	Financial Accounting                         
	Marketing Management                     

	Organizational Behavior
	Human Resource Management

	Comprehensive Viva I                       
	Production and Operations Management

	Information Technology for Business    
	Comprehensive Viva – II                   

	 
	Quantitative Methods

	 
	 

	Semester III
	Semester IV

	Management Control & Information System
	Project Planning & Management     

	Strategic Management
	System Dynamics

	Comprehensive Viva III
	Comprehensive Viva - IV

	Summer Project Report
	Elective I

	Elective I
	Elective II

	Elective II
	Elective III

	Elective III
	Elective IV

	Elective IV
	Elective V

	Elective V
	 

	 
	 


 MBA SPECIALIZATIONS & ELECTIVES
	 FINANCE
	 
	HUMAN RESOURCE

	Financial Markets & Institutions
	
	Human Resource Development

	Security Analysis and Portfolio Mgmt
	
	Industrial Relations

	Strategic Financial Management
	
	Organisational Culture & Development

	Working Capital Management
	
	Strategic Human Resource Management

	International Finance
	
	Advanced Behavioural Science

	Advanced Accounting for Management
	
	Labour Legislations

	Introduction to Insurance
	
	International HRM

	Insurance Business Environment
	
	Performance Management

	Corporate Taxation
	
	 Compensation Management

	Equity Research (Project based)
	
	Workplace Counselling

	Financial Derivatives
	
	Change & Dynamics in Organizations

	Investment Management
	
	Employee Leadership & Empowerment

	Advanced Cost Accounting
	
	Management of Training & Devlpmt.

	Financial Engineering
	
	Stress & Conflict Management

	Insurance Administration
	
	

	Basics of Actuarial Science
	
	MARKETING

	 
	
	Marketing Communications

	SYSTEMS MANAGEMENT
	
	Consumer Behaviour

	Software Engineering
	
	Marketing Research

	Data Warehousing and Data Mining
	
	Sales Management

	Data Communication Systems & Networks
	
	Rural Marketing

	System Analysis and Design
	
	Principles of Retailing

	Internet & Web Applications
	
	Franchise Management

	Embedded Systems
	
	Marketing of Services

	Relational Database Management
	
	Industrial Marketing

	Software Project Management
	
	Product Policy & Brand Management

	EnterpriseResource Planning
	
	International Marketing

	System Project (Project Based)
	
	Channel Management

	 
	
	Retail Operations Management

	PRODUCTION AND OPERATIONS
	
	Merchandise Management

	Logistics Management
	
	

	Maintenance Management
	
	SECTORAL SPECIALIZATION

	Modern Manufacturing Management
	
	The students have to choose a business sector from the indicative list and carry out a detailed research analysis and submit a project report

	Business Modelling & Simulation
	
	

	Integrated Materials Management
	
	

	Advanced Quality Management
	
	Food Processing

	Technology & Innovation Management
	
	Insurance

	Supply Chain Management
	
	NBFS

	Productivity Management & Techniques
	
	Tourism & Hospitality

	Advanced Production Planning & Control
	
	Automobile

	
	
	Logistics

	GENERAL MANAGEMENT
	
	FMCG

	Small Business Management
	
	Consumer Durables

	Entrepreneurship
	
	IT and ITES

	Business Ethics
	
	BPO and KPO

	Corporate Governance
	
	Non Government Organizations (NGO)

	
	 
	Agriculture

	
	 
	


 

 

